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have written a book should not be considered as a presumption
of guilt, but as a praiseworthy attempt, an evidence of creditable
pertinacity. Only plain malicious lying, and that aggravated
kind of artistic lying, pretentiousness, call for ruthless castiga-
tion. The authors seek to reach the public; the critics are but
a vanguard or a delegation of the public 5 so authors and critics
should meet in a friendly spirit. It is a fact, which Mr. Cabell
has a right to expose and to condemn, that many critics have
deplorable manners. As a rule, this is not due to surliness of
temper: it is a survival of the classical tradition. Critics preserve
the attitude and tone of the dogmatic period in an age when
dogmatism is no longer accepted. Whenever there is a plain,
accepted law, the judge is not "pedantic" or "overweening" if
he simply applies the law. "I am not posing as your superior in
all things 3 but I know my Castelvetro, and you have flagrantly
broken the Rule of the Three Unities. This is wrong" At
present, all criteria are hypotheses, interpretations or impres-
sions. The critic speaks in his own name, not in the august
name of the Iaw5 and therefore he should speak with becoming
modesty.

But he has a right to speak. Let him, if you insist, use Chinese
forms of self-depreciation, and refer to himself as "this most
insignificant person": humble or not, he may candidly state
the fact that he is not amused, not thrilled, not awed. This is
a privilege that any reader purchases with the book. And, with
all possible courtesy, the critic should be no respecter of vested
interests. Mr. Cabell, who belongs to the old South, thinks too
exclusively in terms of "established position." He would have
everyone duly "know his place," be ever fearful of "presum-
ing," and show proper deference to his letters." In the de-
mocracy of art, there is no position, however exalted, that is
not open to challenge. What is it that confers "position"?
Surely not the brutal statistics of sales? Yet sales record "pub-
lic opinion" backed by the willingness to part with a few dollars.
"Position," we feel sure Mr. Cabell would agree, is the result